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Today’s Session:

1. Overview of consumption trends

2. Challenges ahead for potato market

3. Fresh Potato Campaign: Maris Piper
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Volume Decline
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Fresh potatoes have shown an 8.5% 
decline in volume over the year

Volume decline has been due 
to both shoppers buying 
smaller amounts at each shop 
and buying potatoes less 
frequently than last year

Total Potatoes | TOTAL MARKET | Total Market | Total Market | 52 w/e | 27-Apr-14
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1 in 5 potatoes in the home are 
thrown away…
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Competitor Carbs

0

500 000

1 000 000

1 500 000

2 000 000

Fresh potatoes Rice and savoury noodles Pasta

Vo
lu

m
e 

sa
le

s (
00

0K
g)

Volume sales by category

2009 2010 2011 2012 2013

Source: Kantar Worldpanel 52 w/e August



Supporting the British Potato Industry

Disruptions in-store
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The changing nature of how we eat. 

And single person homes are growing and so are single 
person occasions
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2. Solutions vs Ingredients – a fight 
for relevance.

PREDOMINANT ROLE FOR 
“DISH BASED” CUISINES…

The Nation’s Top 20 Meals

…AS LONG TERM TRENDS 
SUGGEST A MOVE AWAY FROM 

PROTEIN CENTRED TO DISH 
CENTRED EATING…
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3. The concept of “Value for Time.”

…OUR DESIRE TO CREATE IS ON THE 
RISE BUT THE TIME TAKEN TO COOK 

AND PREPARE FOOD AND OUR 
DEGREE OF INVOLVEMENT HAS 

FALLEN IN THE LONG TERM – TIME IS 
VALUABLE – BUT HELP CREATE THE 

MEAL
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An integrated approach…
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Supporting the fresh sector



Supporting the British Potato Industry

Maris Piper campaign

Primary Outcome:
3 percentage point increase in consumer (25 – 44 year olds) 
awareness,  that ‘Maris Piper are worth paying a bit more’ 
for by December 2014

Secondary Outcome:
Industry target that the shopper signposts – Fluffy, Salad and 
Smooth – are used on 75% of generic names variety packs 
by March 2015.

Budget: 
£320k



Supporting the British Potato Industry

Maris Piper Campaign 2014

• Building on last year’s success of a five percentage points 
attitude shift

• Aim: to trade up shoppers from generic white potatoes, to a 
named variety and increasing occasions

• Key messages: 
• Maris Piper are worth paying more for
• Maris Piper are a great all-rounder
• A ‘Fluffy’ potato has a fluffy texture when cooked
• Try a ‘Fluffy’ potato for roast, baked or chips
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Print:
Reach: 1.8m UK mums
Impacts: 4.7m UK mums
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Digital:

Impressions: 10.7m 
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Search:
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PR
• Radio
• Story
• Recipes



Supporting the British Potato Industry

Getting Mums talking
• Brit Mums link up – reaching out to 

mums
• Twitter Party - #FluffyMarisPiper trended 

to number 3 in the UK
• 7.7 million potential impressions
• 832 Twitter mentions
• Discussion on favourite jacket potatoes, 

fritters, frittata, roasties and wedges
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Social Media
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Retail Support
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Retail Support
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Summary

• There is no ‘active rejection’
• We need to be offering alternatives to 

disrupt competitor noise
• Be mindful of new eating trends
• Consumers need convenience
• The importance of diluting competitor 

carb brand’s messages
• Communicating at fixture is key
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